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Abstract:There are stories about successes buabtad failures referring to franchise and
network marketing businesses. Considering the aritids and differences they offer, it is
necessary to correctly indicate them for a cersdunation. If someone wants to find out
the perfect moment for a proper business, he mewdrmiine its sense; he must also
compare and make a clear difference between itscappity through network marketing
or franchise acquisition. There are great storiEgiasuccess, in both categories, as well as
stories of monumental failure and financial lossca#eful analysis and comparison will
help one businessman to understand the risks astd twolved; he can also develop the
proper opportunity for the unique situation that thens it into account with specific
financial tools. According to the American spedtd] network marketing is the “the
supreme synergy” as it combines the best partseofranchise concept with the best parts
of the exponential growth. For a clear image, wellddike to review the two concepts and
the relationships between them.

Keywords: franchise, network marketing, businessdpct, service, network distributors.

BIBLIOGRAPHY:

1. Hedges, Burke. Marketing la indigo, Buchar€sirtea Veche Publishing House, 2004.
2. Kotler, Philip. Marketing Management, 5th ealiti Bucharest: Teora Publishing

House, 2008.

3. http://www.fbb.ro/francizablog/franchise-fromybng -to-failure-1.htm

4. http://lwwwspecialist'sblog.ro/a/Special/Managemand-businesses/1296/Franchise-in
Romania-McDonalds.html



